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Inquiry into the competitive neutrality of Australia’s national broadcasters
Submission – Michael Fearn-Wannan (20 June 2018)
Question 8: Considering the commercial activities of the national broadcasters (e.g. where they are selling or purchasing goods and services), is there evidence that they have taken undue advantage of their government ownership, to the detriment of competitive outcomes?
No. There is no evidence that the ABC or SBS have taken advantage of their government ownership to the detriment of competitive outcomes.
These organisations complement the market. They fill gaps that commercial organisations are unwilling or unable to operate in. Those areas where the commercial organisations are unwilling or unable to "have a crack", to "have a go". Areas in which the commercial organisations do not aspire to operate.
The ABC and SBS are, on balance, advantageous to the hard- working men and women of Australia
Question 9: What is the differential impact of regulation on commercial and national broadcasters, and is there evidence of consequent adverse impacts on competition and outcomes?
The differential impact of regulation on commercial and national broadcasters is that the commercial organisations receive unfair benefits. The commercial organisations consistently fail to produce quality Australian content. Instead they produce poor-quality "reality" TV, quiz shows and rubbish current affairs. We should force them to do more to add value to the digital spectrum they were given. The hard-working men and women of Australia deserve our ABC and SBS. They fill the gaps that the commercial organisations want to leave empty. The commercial organisations love to whinge and 
complain but the lives of hard-working men and women of Australia would be bleak if they had there way.
Question 10: Is the reporting and accountability by the national broadcasters on their best endeavours to observe competitive neutrality adequate?
Yes. Whilst the hard-working men and women of Australia understand the commercial organisations and redneck conservatives to increase bureaucracy and consequent size of government we would rather let the national broadcasters focus their efforts on continuing to deliver quality content. 
We hard-working men and women of Australia should probably increase their budgets.

Question 11: Are you aware of any specific instances where the ABC or SBS may have received any other competitive advantage, due to their public ownership, to the detriment of a private competitor?
No. Silly question, no doubt formulated by some whingeing shock-jock.
Question 12: The SBS Charter requires it to take into account the activities of the ABC and community television on radio and television. In the context of the competitive neutrality principles how in your view, is the SBS complying with this requirement? From your perspective does it adequately cover the activities of the SBS?
SBS is doing a brilliant job in this regard. The hard-working men and women of Australia are really proud of our SBS. We are particularly proud of the way that SBS complements the media landscape, taking into account the activities of the ABC and community television on radio and television in the context of competitive neutrality principles. 

That does not mean to say that the hard-working men and women of Australia appreciate the low priority given to community television and radio by the current government. That has been pretty sad.

Question 13: From your perspective do the national broadcasters seek a balance between competing in the market and complementing the market? Is that balance the same for traditional broadcasting and for new digital platforms?
The hard-working men and women of Australia, including me, the national broadcasters seek and brilliantly achieve a balance between competing in the market and complementing the market. The are "having a crack" and complementing the market superbly. Where would we be without them. The landscape would be bleak if left to the commercial organisations. They don't seem to like competition. 
Question 14: Do you have comment on these guiding principles?
Governments never like the ABC so it understandable that they want to gut it, maybe even to sell it. So you make up a bunch of loaded, silly questions. And, I suspect, you are not even embarrassed by your behaviour.
[bookmark: _GoBack]The hard-working men and women of Australia, those of us who are "having a crack, aspiring to all sorts of stuff, need the quality current affairs, news and commentary that the commercial organisations won't provide. They can do it. For example, Channel Nine's Sunday program was brilliant, must-watch current affairs. Sadly Channel Nine turned it into breakfast program pap and then shut it down when the ratings dropped away. Now we have Insiders on the ABC, filling a gap left by the commercial organisations. Could the government mandate better quality programming by the commercial organisations? I think not. The hard-working men and women of Australia love our ABC and SBS.
[image: ]
Inquiry into the competitive neutrality	www.communications.gov.au
of Australia’s national broadcasters	www.arts.gov.au	Page 1 of 2
	www.classification.gov.au
[image: ]
Inquiry into the competitive neutrality	www.communications.gov.au
of Australia’s national broadcasters	www.arts.gov.au	Page 2 of 2
	www.classification.gov.au
image2.png




image1.png




