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Inquiry into the competitive neutrality of Australia’s national broadcasters
Submission – Louise Wilson (22 June 2018)
Question 8: Considering the commercial activities of the national broadcasters (e.g. where they are selling or purchasing goods and services), is there evidence that they have taken undue advantage of their government ownership, to the detriment of competitive outcomes?
Our national broadcasters provide a service of sufficiently high standard that the man in the street will support the programmes. That is their advantage - quality. They have the added advantage of adaptability, having been forced to innovate by having their budgets continually squeezed. Thus they have stolen a march on the lazier commercial channels who have not kept up with technology. They have a third advantage - having to stay in touch with the man in the street, nationally, keeps them up to date with market tastes, stories about real people doing real things. But more and more I see that the ABC cannot do its job because it cannot afford to compete in buying shows from overseas or funding new programmes domestically. In the last 3 years or so the ABC has foisted more and more repeats on the public - to me, that doesn't sound like a competitive advantage in out-spending or squeezing out commercial operators.
Question 9: What is the differential impact of regulation on commercial and national broadcasters, and is there evidence of consequent adverse impacts on competition and outcomes?
It is not a matter of competition. The roles played by public and commercial broadcasters are completely different. Public broadcasters have to cater for minority groups, present both sides of the argument, give equal time to politicians no matter how appalling they are, broadcast educational programmes, reflect the national culture back at the audience and broadcast programmes to a population spread thinly across a huge area outside several large, easy-target capital cities. Our public broadcasters have a unique responsibility by world standards.
Question 10: Is the reporting and accountability by the national broadcasters on their best endeavours to observe competitive neutrality adequate?
Why do they have to observe competitive neutrality in the first place? They are not competing - you are trying to compare apples and oranges.
Question 11: Are you aware of any specific instances where the ABC or SBS may have received any other competitive advantage, due to their public ownership, to the detriment of a private competitor?
No, they receive the exact opposite of competitive advantage, due to the constant criticism they receive from politicians, who do not criticise commercial broadcasters in the same way.
Question 12: The SBS Charter requires it to take into account the activities of the ABC and community television on radio and television. In the context of the competitive neutrality principles how in your view, is the SBS complying with this requirement? From your perspective does it adequately cover the activities of the SBS?
No comment. I don't watch SBS because I don't like their ads. I am an ABC watcher/listener.
Question 13: From your perspective do the national broadcasters seek a balance between competing in the market and complementing the market? Is that balance the same for traditional broadcasting and for new digital platforms?
If the national broadcasters were properly funded they would not have to try and seek market share to justify their existence - in order to attract sufficient government funding for them to exist at all. The government has set up a chicken and egg situation. For example, I have heard that the ABC now caters for an audience one-third the size of the UK's BBC, with a budget one-eighth the size of the BBC's budget, which funds the needs of a country which roughly fits into Victoria, size-wise.
Question 14: Do you have comment on these guiding principles?
[bookmark: _GoBack]They are completely irrelevant to a public broadcaster. Commercial organisations can tap into the currently popular niches of the market and ignore the unprofitable segments as they see fit, with no corresponding rules binding them. One of the best aspects of living in Australia, versus every other country I have ever visited, is having access to an independent quality public broadcaster which keeps a sense of national cultural cohesiveness alive in this country. Everyone I know feels the same way.
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