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Inquiry into the competitive neutrality of Australia’s national broadcasters
Submission – Damian Walsh (28 April 2018)
Question 8: Considering the commercial activities of the national broadcasters (e.g. where they are selling or purchasing goods and services), is there evidence that they have taken undue advantage of their government ownership, to the detriment of competitive outcomes?
As a citizen interested in quality current affairs, news, national and local stories the national broadcasters provide quality programming that subscription services do not often provide. Some subscription services have an operating model where you need to take out certain base options that in my case are not of interest and makes accessing what I seek expensive.
I am not aware of the national broadcasters taking undue advantage of government ownership. There is plenty of competition within the commercial subscription services and in some cases Australians pay higher subscriptions than in some other western countries.
Question 9: What is the differential impact of regulation on commercial and national broadcasters, and is there evidence of consequent adverse impacts on competition and outcomes?
I don't see any evidence of adverse impacts on competition due to the national broadcasters. It comes down to the quality of programs. The national broadcasters have a more global view of program sourcing with collaboration whereas the subscription services have a narrower and less global view. I prefer a global view as we are part of a global world.
Question 10: Is the reporting and accountability by the national broadcasters on their best endeavours to observe competitive neutrality adequate?
I think so
Question 11: Are you aware of any specific instances where the ABC or SBS may have received any other competitive advantage, due to their public ownership, to the detriment of a private competitor?
To be honest the ABC and SBS face more political interference, scrutiny and debate on their operations due to federal political agendas.
With continued funding cuts I can't see any unfair competitive advantage favouring the national broadcasters. Free to air and subscription services are facing more competition from international media, new forms of media and entertainment and are fighting to keep profits in a ever changing global market.
Question 12: The SBS Charter requires it to take into account the activities of the ABC and community television on radio and television. In the context of the competitive neutrality principles how in your view, is the SBS complying with this requirement? From your perspective does it adequately cover the activities of the SBS?
SBS has many programs with an international and multicultural perspective that differentiates it from the ABC and other free to air and subscription services. We need to maintain programming for multicultural audiences and provide programs to bring understanding about yet he benefits of a multicultural society and promote cohesiveness in our community.
Other broadcasters provide little of this programming.
Question 13: From your perspective do the national broadcasters seek a balance between competing in the market and complementing the market? Is that balance the same for traditional broadcasting and for new digital platforms?
I think the national broadcasters have a good balance between competing in the market and complementing the market. 
Many viewers don't value aspects of commercial free to air and subscription entertainment due to heavy reliance on reality tv programs that I find poor quality, look cheap and promote poor values.
Viewers want access to news, current affairs and entertainment through catch up tv to suit their lifestyle juggling family, work and personal time. The national broadcasters have identified this market opportunity and have actually grown the market for all. 
Question 14: Do you have comment on these guiding principles?
[bookmark: _GoBack]Guiding principles are just that guiding principles. The market is changing with some players adapting better than others to meet consumer needs and stay relevant. The national broadcasters have adapted well partly through asking audiences what they want. I don't feel that the subscription services have focused on the customer and their needs and now they are experiencing increasing global competition they try to protect their business at a time of more choice for consumers due to this global competition. Need to be careful not to hold back innovative national broadcasters at a time when subscription and commercial free to air are trying to compete in a every changing market
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