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Question 8: Considering the commercial activities of the national broadcasters (e.g. where they are selling or purchasing goods and services), is there evidence that they have taken undue advantage of their government ownership, to the detriment of competitive outcomes?
There is no evidence that the ABC or SBS have taken undue advantage of their government ownership to the detriment of competitive outcomes. The ABC is not in competition with commercial media. Its programs are more in-depth and offer an impartial analysis (something commercial stations owned by vested interests do not do). 
In order to promote its programs effectively if the ABC makes relatively small payments to organisations such as Google - this is entirely justified. Commercial media are also recipients of government funding and this needs to be acknowledged. The ABC does not compete with commercial media for advertising dollars.
Question 9: What is the differential impact of regulation on commercial and national broadcasters, and is there evidence of consequent adverse impacts on competition and outcomes?
The national broadcasters have to adhere to a strict charter, including competitive neutrality, which is not something the commercial media do. If commercial media believes that the ABC is out-competing them then surely they should lift their own game, not simply call for restrictions on the ABC or SBS. The real competition for commercial media, in my opinion, are Facebook, Amazon and Google which the commercial media are not willing to challenge - rather they would prefer to make the ABC the scapegoat of their own inadequacies. 
If the commercial media has evidence that the public broadcasters are undermining their competitiveness they should make this information public. If anything, the restrictions placed on the public broadcasters, and not on commercial media, indicate that the public broadcasters are disadvantaged compared to the commercial entities.
Question 10: Is the reporting and accountability by the national broadcasters on their best endeavours to observe competitive neutrality adequate?
What evidence is there that the national broadcasters do not use their best endeavours to observe competitive neutrality? 
The standard of transparency applied to the ABC (and not applied to commercial media) would make it difficult for the public broadcasters to be anything other than transparent. I believe the real reason for this inquiry is not issues such as transparency of the ABC or impact on competition but rather it is politically motivated. I believe the ABC always endeavours to present an unbiased approach but this current government is unable to accept criticism that its policies or actions might be flawed. 
As the ABC is not in the market of of competing to provide advertising, as the commercial media does, the question of competitive neutrality does not apply.
Question 11: Are you aware of any specific instances where the ABC or SBS may have received any other competitive advantage, due to their public ownership, to the detriment of a private competitor?
No, and as mentioned previously, commercial media needs to provide evidence if they have examples of the ABC receiving any competitive advantage due to public funding. 'Commercial-in-confidence' as an excuse for not providing this information is not acceptable.
Question 12: The SBS Charter requires it to take into account the activities of the ABC and community television on radio and television. In the context of the competitive neutrality principles how in your view, is the SBS complying with this requirement? From your perspective does it adequately cover the activities of the SBS?
No comment.
Question 13: From your perspective do the national broadcasters seek a balance between competing in the market and complementing the market? Is that balance the same for traditional broadcasting and for new digital platforms?
Commercial media competes to gain the largest audience share - this is not what the ABC does nor should it do this. The ABC definitely complements the market. The quality and diversity of the shows on the ABC are different to commercial media (despite recent attempts to dumb it down). 
Unless the ABC uses all digital platforms it is not meeting its obligations as a publicly funded body. Commercial media can pick and choose which platforms to use to pursue their commercial interests. Limiting the ABC's use of digital space would run counter to the responsibility of the national broadcaster to reach out to as many people as possible.
Question 14: Do you have comment on these guiding principles?
Cuts to the ABC in recent years are an indication of the current government's disdain for the ABC. It is obvious to many in the community that the current political attacks on the ABC are politically motivated, influenced in particular by Senator Pauline Hanson's dislike of the ABC and an attempt by the Turnbull Government to win her vote on certain issues. 
The national broadcasters should cater for diverse needs. They should not be in competition with commercial media whose target audience is largely the youth demographic with little diversity on offer. 
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