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Question 8: Considering the commercial activities of the national broadcasters (e.g. where they are selling or purchasing goods and services), is there evidence that they have taken undue advantage of their government ownership, to the detriment of competitive outcomes?
No , there is not. If anything, I would say that commercial broadcasters have an advantage because they can have access to much higher financial resources in some cases rather than our public broadcasters, in particular the ABC, who have no (or little for SBS) income from advertising.
Question 9: What is the differential impact of regulation on commercial and national broadcasters, and is there evidence of consequent adverse impacts on competition and outcomes?
I would like to firmly state that I find the whole comparison flawed because it is comparing apples and pears. A commercial broadcaster is by definition driven by shareholder ROI and therefore open to be influenced (sometimes strongly influenced) by major shareholders. The result of this is mind-numbing advertising (to absolutely ridiculous levels) and mind-numbing quality of programs - often tapping into the least admirable sides of mankind (sensational reality programs) and 'fast-food' franchise-like international programs, mostly aiming at teenage/young adult interests because that is where they can make most money. Public broadcasters should remain focused to delivering advertisement free programming for all ages that are educational, entertaining and stimulating with a balanced regional, Australian, international and multi-cultural focus that is not governed by ROI or the amount of viewers because it caters for multiple smaller categories of viewers that are very different. All the best news and current affair reports with the most influential effects on society are mainly from the ABC and lesser extent SBS not the commercial operators because there is no money in it for them or they are prevented to do so by their shareholders. 
Question 10: Is the reporting and accountability by the national broadcasters on their best endeavours to observe competitive neutrality adequate?
As for the 'competitive', please see above. As for the neutrality, I have never had the impression there is a problem with 'neutrality'. My view is that the neutrality has only become a topic to be discussed because a few loud voices do not like and find it inconvenient what is being reported.
With respect: Should we have spent this amount of money into an inquiry just because some people in power say so?
Question 11: Are you aware of any specific instances where the ABC or SBS may have received any other competitive advantage, due to their public ownership, to the detriment of a private competitor?
No, I am not.
I'd like to point out the example of Dr Blake, leaving aside the unfortunate developments regarding alleged abuse of the lead actor. It was ABC that had taken the 'risk' to bring us this highly successful and much loved series. Only after its success was proven did Channel 7 decide it was interested for it to be continued. Ironically, had it gone ahead on Channel 7, it may not have been that successful anymore due to the disturbing advertising or a change in direction.
Question 12: The SBS Charter requires it to take into account the activities of the ABC and community television on radio and television. In the context of the competitive neutrality principles how in your view, is the SBS complying with this requirement? From your perspective does it adequately cover the activities of the SBS?
Yes on both questions. The only thing to change about SBS is to take the advertising out.
Question 13: From your perspective do the national broadcasters seek a balance between competing in the market and complementing the market? Is that balance the same for traditional broadcasting and for new digital platforms?
Again, as for competing, you are comparing apples and pears if you think the public and commercial broadcasters are to compete at the same level.I also have my reservations regarding the use of the word 'complementing' in this question as it suggest the public broadcasters come second and 'complement' the first commercial broadcasters. For me the public broadcasters are LEADING and the commercial broadcasters come second and complement in that sense. As for digital platforms: the public broadcasters come even stronger in the first position as their news is much more reliable and interesting for me.
Question 14: Do you have comment on these guiding principles?
For me the word complementing means that the public broadcasters should offer content for all target groups, i.e. all ages, all backgrounds which means per definition that some programs will have a smaller audience and never will be interesting to commercial broadcasters.
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