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1. Introduction 

Hyundai Motor Company Australia (HMCA) welcomes the opportunity to make this 
submission to the Australian Government’s New Vehicle Efficiency Standard (NVES) 
Consultation Impact Analysis. 

HMCA is encouraged by the introduction of the NVES and supports the Government’s aim to reduce transport 
emissions and in doing so align Australia with other advanced nations. 

The Government’s ambition reflects Hyundai Motor Group’s aim to be carbon neutral globally by 2045, realising a 
more sustainable, safer and greener world.   

We are committed to working with the Government to deliver a world-class NVES and ensure Australian consumers 
get access to the widest range of affordable zero- and low-emission vehicles (ZLEVs). 

It is our goal to meet the Government’s proposal through our broad range of ZLEVs across the Hyundai and Genesis 
portfolios, and make our contribution to reduce emissions in line with Australia’s commitment to decarbonise.  

HMCA sees merit in the Government’s preferred Option B, and with minor adaptations incorporated as outlined 
below, we believe we can achieve all proposed targets while offering accessible, affordable and efficient vehicles to 
Australian new car buyers.  

2. About Hyundai 
In 2023, Hyundai Motor Group (HMG) – which includes Hyundai, Genesis and Kia – was the world’s third-largest 
automotive manufacturer by volume, behind Toyota and Volkswagen, and ahead of Stellantis and the Renault-Nissan-
Mitsubishi Alliance. The group sold 7.32 million vehicles last year.  

Hyundai Motor Company (HMC) is part of Hyundai Motor Group. It exports its vehicles to more than 200 countries 
and complies with laws in all regions and nations, including applicable emissions regulations.  

HMCA is a fully owned subsidiary of HMC. In Australia, Hyundai was the fifth-largest brand by sales volume in 2023 
with 75,183 sales, behind Toyota, Mazda, Ford and Kia.  

Hyundai, Genesis and Kia’s combined volume in Australia was 153,219 vehicles in 2023, making HMG brands number 
two in the Australian market.    

HMG’s global ambition is to be a top-3 EV automaker with a total production volume of 3.64 million units across 31 EV 
models by 2030: HMCA is targeting a fully electric product line-up in Australia by 2040. 

Note that this submission relates to the Hyundai and Genesis brands only. 

3. General comments 
In studying the NVES proposal, HMCA supports the Government’s five guiding principles for the Standard, being:  

Effective: Needs to reduce emissions to help meet climate change goals as outlined in the Paris Agreement, and assist 
with the Government’s stated net zero goal for Australia by 2050.  

HMCA, as it works toward carbon neutrality globally by 2045 and the phasing out of ICE and hybrid vehicles in 
Australia by 2040, agrees that this aim should remain clearly in focus. 

Equitable: Gives all Australians access to the vehicles they need for work and leisure, with no undue impacts to 
consumers.  
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HMCA, through significant investment in ZLEVs over the last decade, is in a position to continue to provide accessible, 
affordable mobility to the majority of Australians. As of today, we are selling our second-generation EVs, and by 2030 
we will have launched our next generation zero emission platforms. Our aim is to cover all major market segments 
with ZLEVs. 

Transparent: Must be well-explained to avoid misunderstanding and unintended consequences.  

HMCA supports the current two-way discussion and looks forward to supporting the Government in educating all 
stakeholders on the benefits of the NVES. 

To ensure transparency is maintained, we recommend the NVES be subject to a regulated annual review.  

Credible and robust: Drawing on the best expert analysis and experience.  

HMCA appreciates the NVES consultation process underway now. As of today, Hyundai cannot solve every product 
and price point challenge with ZLEVs: a world-class Australian auto industry needs world-class competition, which 
means all stakeholders’ voices need to be considered throughout this process. 

Enabling: Enable vehicles with the best emissions and technology to be available to Australian customers, as good as 
any available internationally, while avoiding increasing the average age of the fleet so there are no inadvertent safety 
impacts.  

In continuing the progress made by Hyundai in the last decade, HMCA will import a broad range of zero-emission 
vehicles in line with the company’s accelerating global launch cadence.  

In addition to the above, HMCA bases its submission on three key principles, with a focus on the consumer:  

Accessibility: Our aim is to build value-for-money into all Hyundai products, for all Australian new car buyers in a wide 
range of segments, while simultaneously delivering reduced or zero tailpipe emissions.  

Further, the offset effect of a broader introduction of ZLEVs will allow more affordable ICE and hybrid vehicles to 
remain in market for longer.  

We see the advance of technology, increased competition, and introduction of credits for EVs as critical to reducing 
and eventually eliminating the price disadvantages of EVs.  

Application: Delivering practical and versatile ZLEVs to all main segments of the Australian market will be Hyundai’s 
mission. Our short- and mid-term product portfolio will see the introduction of ZLEVs across a broad range of 
applications, including a large 7-seat SUV EV and a small, lower-cost battery-electric EV SUV. 

Further, HMC’s next generation Integrated Modulated Architecture (IMA) will help enable the launch of 17 new EV’s 
by 2030, including three sedans, six SUV’s and one light commercial vehicle.  

Action: Market research tells us the vast majority of our customers care about climate change and respect brands 
who seek to protect the environment.1 With investment in EVs in Australia now stretching back over a decade, 
Hyundai’s commitment to sustainability is well demonstrated. Our rate of change will now accelerate at a greater 
pace.    

                                                                        

1 Ipsos. (2023). The Ipsos Climate Change Report. Available at: https://www.ipsos.com/sites/default/files/Ipsos_ClimateChangeReport_2023.pdf 
(Accessed: 4 March 2024); Kantar. (2023). Mental health, poverty and climate change top the sustainability issues that Australians are most 
concerned with and want addressed in 2023. Available at: https://kantaraustralia.com/mental-health-poverty-and-climate-change-top-the-
sustainability-issues-that-australians-are-most-concerned-with-and-want-addressed-in-2023/ (Accessed: 4 March 2024). 
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Organisation questionnaire response 
Privacy Setting: I agree for my response to be published with my name and position withheld. 

 

 

What organisation do you 
represent?  
 
(required) 
 

Hyundai Motor Company Australia (HMCA) 
 

Please rank the proposed options 
in order of preference. 
 
 (optional) 

Option A - 2nd, Option B - 1st, Option C - 3rd 
 

Briefly, what are your reasons for 
your choice?  
 
(optional, 3000 character limit) 
 

Our reasons are contained within the HMCA NVES submission 
 

Do you support the Government's 
preferred option (Option B)?  
 
(optional) 
 

NULL 
 

Do you have any feedback on the 
analysis approach and key 
assumptions used?  
 
(optional, 3000 character limit) 
 

No 
 

Briefly, describe how the NVES 
might impact your organisation  
 
(optional, 3000 character limit) 
 

Our reasons are contained within the HMCA NVES submission 
 

Who should the regulated entity 
be?  
 
(optional, 3000 character limit) 
 

. 
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