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While it is very nice to learn new fuel sources are on the horizon, viable sources can be 

developed, and suitable infrastructures build, it needs also be recognised that today’s demand 

in many products far exceeds environmental generation.  

Environments, ecologies and cultures suffer as a result. Economies have too much of 

a short-term focus and need to become long-term viable. 

Productivity could be lifted by restoring environments and using them again and 

again. Apply the circular economy to ecology and landscapes. This cost money: 7% average 

of household expenses*) (Relevant references and links can be provided in published essays). 

Rather than funding worthwhile project piecemeal from general revenues, budgets 

should be USER PAY and fund comprehensive improvements works, for example by adding 

new Departments of Environmental Productivity to LGA’s. Not only are billions raised this 

way, but consumers have financial incentives to become sustainable. Currently buyers can get 

price advantages ignoring community goals. 

It means measuring the ecological footprints of consumers and products, possibly 

adding environmental economic units to Governments and asking banks to tabulate a 

percentage use from statements/data. 

Details calculating global amounts can be emailed and are derived from reliable 

global agencies. In short it means that eco-friendly goods attract no increase, while 

unsustainable choices are on the top scale of a warning system and fund environmental 

restoration. Free choice is preserved, but the costs of environmental impact are added.

 While Aboriginal and early settler populations could live on regeneration, populations 

have greatly increased since then. By investing more and comprehensively in restoring 

environments, and developing their productivity for long-term use, population could easily 

double. Environments can be managed sustainably by guard railing consumer demand. 
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